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Welcome to this introductory course in Entrepreneurship. In this course the participants 
will become acquainted with the tools and practices of the entrepreneur and will learn how to 
develop as well as critically analyse and assess business ideas, business models and business 
plans. The course is aimed towards those students that one day will start their own businesses,
as well as towards those students that one day will work together with an entrepreneur, 
perhaps even be responsible for deciding whether or not to finance an entrepreneurs business 
idea. The importance of being able to critically evaluate the proposals of entrepreneurs is 
therefore an extensive part of the course. The course also addresses critical enterprise 
planning and building skills, backed by both theory and practice.

We challenge students to identify problems or needs, generate innovative ideas, evaluate and 
improve them, and begin laying the groundwork for compelling business plans and the launch
of dynamic enterprises.

The course covers:
• Entrepreneurship
• Idea generation
• Idea screening and feasibility analysis
• Business plans and elevator pitches
• Lean Start Up
• Entrepreneurial Leadership
• Networking 
• Start-up finance and venture capital
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Course Overview
In this course the students will create their own business ideas, which will be better if it is 
related to the student's own field of expertise, depending on what subject of specialisation the 
student has chosen (e.g. energy technology, biotechnology, etc.). The students' business ideas 
will be developed into business concepts in several stages, as the students will critically 
analyse one's own and each others' work in different assignments. 

This course offers you the chance to be inspired AND to be seen and heard. It is participatory 
in nature. Entrepreneurship takes a bit of courage too, and when you choose to take an idea 
out to the market, you face challenges, sometimes monetary, sometimes personal.

It is recommended to put much effort into the beginning of the course, as the original business
idea will be the foundation for the continuous project and assignments in the course. As with 
most things, what you get out of the course depends in large part on what you put into it.

Course literature

The assigned reading is listed in different categories. Additional readings will be provided. 
Students are encouraged to read any material that is relevant to the course.
Note that the optional reading is only recommended reading for the students who are eager to 
learn.

Course registration
If this course is not mandatory to you, you have to choose the course at your education office. 
You will then be enrolled to the course, and will be part of the list of students. Enrolled 
students should put their signature on the list of participants. You will then be registered on 
the course, which is a prerequisite for getting a grade from it. The list of participants is 
circulated during the first three lectures. If you haven’t signed the list on one of these three 
occasions, please mail ladok@indek.kth.se to register (inform about your name, civic 
registration number, course code and period).

CLASS FORMAT
We will conduct each class more like a seminar in which our role will be as a moderator,
questioner, and facilitator.  The course involves a variety of activities such as lectures and
discussions  using  pre-assigned  readings,  discussions,  in-class  exercises,  outside  class
activities, group projects and presentations, and guest speakers. Students will be required to
read classics in the field but also more contemporary works as well as deliver various inputs
to a longer venture project. The core concepts and discussions are presented in the "anchor"
sessions, which are mostly led by the course lecturers. Some of the sessions will be taught by
an external  lecturer  who brings  special  knowledge or  professional  expertise  to  the topics
under discussion. 

We expect that you will come well prepared to each session. You are to complete the readings
and assignments thoroughly before each class, and in some cases you will present the 
assigned material in class. Being prepared includes being able to discuss the assigned 
literature and relating it to your own experience as well as knowing the facts and issues when 
appropriate. In addition, we expect those students who are not presenting to be prepared with 
questions and comments and to contribute to the discussion.
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Moreover, we are interested in the quality of your participation. Quality is the extent to which
you offer key insights on course topics and readings, relate your comments to the topics at
hand, and relate current topics to previous topics or material from other classes. Comments
that add value to our conversations possess one or more of the following attributes: 

1. Offer a different, unique, and relevant perspective on the issue at hand.
2. Contribute to moving the discussion and analysis forward.
3. Build on others’ comments.  Too often students and managers fail to listen to the 

comments of others.  Good comments might begin with “In agreement with what 
Jane has just said…” or “I’d like to disagree with Leon’s point….” or “I think we’re 
all missing a key point here…” 

4. Transcend the “I feel” syndrome.  In other words, a quality comment includes some 
evidence or analysis of inherent tradeoffs and demonstrates reflective thinking. 

Group Formation for Venture Project
You are to self-organize into groups of four to five students. It is your responsibility to form
groups and choose the venture  idea that  will  serve as  the basis  for  your  Venture Project
assignment. Group composition is important since groupwork constitutes a large percentage
of your grade. 

After the Elevator Pitch the group will choose what venture idea that will serve as the basis 
for your New Business Venture Concept paper assignment. 
Group Formation Tips: 

 Start working early on group formation
 Aim for diversity of background and skills in your group—and people you would 

enjoy and benefit from working with
 Be clear and explicit about each person’s roles and responsibilities in the group and 

ensure there are clear milestones and accountability
 Set up regular group meetings and provide each other candid input and feedback

Venture Project Video 
You will create an Investment Pitch video to be presented in-class.  More information is in the
Venture Project document.
Feedback on Venture Project Video
During the Venture Project Presentation class, your group will be assigned to give Feedback
on one other group’s Venture Project video and Q&A.  More information is in the Venture
Project document.

ASSIGNMENTS & EXAMINATION & GRADING

ASSIGNMENTS AND ASSESSMENT
Assignments will be completed either individually or in your groups, and there are two types
of assignments: 1) Mandatory written and oral assignments and 2) In-class oral participation
and outside of class written participation via your blog posts in which you share you learning
and experiences.
You  need  to  complete  and  submit  all mandatory  assignments  and  presentations  by  the
respective times. Information on the submissions is outlined in the Schedule and Readings
document.  If you fail to submit your assignment by the specified due date and time, then you
are submitting  late.  Submissions  turned in  late,  but within 24 hours  of  the deadline,  will
receive half credit. Submissions more than 24 hours late will not be accepted. Exceptions to
this policy may be granted for personal emergencies. All submission limits, including page
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limits, must be followed. Exceeding the limit will result in a reduction in the assessment of
the submission.
We  encourage  you  to  be  creative  in  your  use  of  media  and  presentation  tools  in  your
coursework.  Feel  free  to  include  YouTube  or  other  video  clips,  storytelling,  audience
interaction, etc. This is a great chance to experiment. You are also more than welcome to use
material from the internet for your assignments. Please remember, however, that you must
properly cite any sources that you use. See  www.plagiarism.org for some guidelines. You
must also integrate the material into a professional presentation and be prepared to present as
well as show that you have a thorough understanding of the material. 

Please note that while all groups are asked to prepare the assignment for a session, only
some groups may be asked to present their work, i.e., not all groups will have time to make
their presentation.

Contributing to the content and atmosphere of the course is an important component this 
course.
In-class Participation1 
A goal for this classroom is to have a positive, courteous, and respectful environment that is
conducive to learning.  Each student must display a namecard in each session to facilitate
class participation. Attendance, participation, assignments, and professionalism count toward
this  grade.  Furthermore,  irreverent  and  off-topic  comments  will  affect  your  participation
grade. Class participation grades will be assessed using the Participation Continuum below. 
Participation Continuum 
Scale                                                             Description                                            
                                             
Top
- A consistent leader, is always well-prepared for the class.  Has an understanding
of the relevant material. Offers a unique and relevant perspective on the issue at hand. 
Demonstrates reflective thinking through analysis. An initiator of activity in the class. 
Contributes to moving the discussion forward through responding to and building on others’ 
comments. Listening is also given a priority.
- Reasonably frequent participator in class as described above.  Responds to other 
students as well as the instructor.  
- Occasionally takes the lead in introducing a new subject.  Provides illustrations 
from his or her own experience about the subjects under discussion.
- Occasional contributions to the class.  Occasional responses to the remarks of 
other students.  
- Answers questions from the instructor.  Occasionally provides illustrations from 
own experience in response to instructor’s remarks.  Rarely responds to other students.
- Answers questions from the instructor.  Otherwise does not take part in class 
discussion.
- Takes no part in classroom discussion or activities.
Bottom

1. Online & Outside Class Activity (20%):

Each member should start a blog and post at the blog (intopreneur.com). Listed items below, 
shows topics you have to cover at your blog posts. Frequency, regularity of your activities, 

1

 Adapted from D. McAlister. 
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blog posts, contents, linking to each other’s blog, discussing each others topic individual 
activities at these blogs will be noted and graded. Each blog post should be shared at linkedin 
group. Good to remember, each person will be graded individually even though blog will be 
group blog. It is recommended to add categories, tags to your blog and consider readers while 
you are writing.
Join: ‘KTH Entrepreneurship 2603 – 2015’ Linkedin Group.
Be active in this group, post relevant articles, start discussions, contribute discussions, reflect 
upon lectures, presentations. These activities will affect your individual contribution the class 
learning. https://www.linkedin.com/grp/home?gid=8387399
Be active on Twitter

Please use the hashtags – #KTH and #ME2063 to share interesting sites and information you
find related to the course on twitter (tweetdeck is a good twitter app).  You might also want to
follow #sthlmtech to learn more about the Stockholm startup scene.

Collect Feedback on your Venture Idea (individual)
Each group member should receive feedback on your group’s venture service/product from at
least five different prospective customer/users and then based on this feedback, reflect upon your
idea and answer these questions:
1. How did you find these people?
2. Which feedback did you get from them?  
3. How do you think how you found these people and who they are influences the 
feedback you received?
4. Will you change your idea based on their feedback, why, why not?

You should then blog your findings and use this information for your Venture Project.
There are numerous tips on how to write blog posts on the internet, e.g., 
http://www.socialmediaexaminer.com/26-tips-for-writing-great-blog-posts/.

Join  Startup Events: Assignment (individual):

Join at least two Start Up activities and write your experience about these activities. How did 
you find these events, with whom have you met? Take few photos; share your experience 
from these activities. It is better if you blog right after the activity you participated. 
Remember to submit it as a link to linkedin group.

Help a Startup (individual)

Try out   product / service of two startups. Which feedback would you give to this startup 
based on your experience with the product/service? In addition to your personal experience 
with the product, if you want to add other inputs feel free to do so. We would advise you to 
send these feedbacks to the startup founders. Blog about these activities and submit it as a link
to linkedin group.

Lesson Learned:

In the end of the course, you should write/present what you have learned during this course. It
can be video, it can be blogpost, it can be combination of blogpost and video.

Final Exam (  2  0%) 
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There will be a written exam. 
• The exam includes multiple-choice and open-ended questions
• No notes or computers, phones, or devices of any kind are allowed
• All handbags, backpacks, books, and devices must be closed and put away
• If you fail to get more than 50 from final exam, you fail from the course.
Grading scale

ECTS - A (90-100%), B (80-89%), C (70-79%) D (60-69%), E (50-59%), FX/F

If the final result is Fx
If you receive the grade Fx, you can hand in a complement. If the complement is well 
performed, you will get the grade E. If it isn’t, you get an F. The complement assignment will 
be handed out after the exam.

If the final result is F
The student will have to redo the exam on next given opportunity.

Submitting Assignments
 All mandatory assignments must be submitted through Bilda and if there is any 

technical problem please send via email to temiz@kth.se before the deadline.
 Submit all written assignments in 12-point Times New Roman font, single-spaced 

with standard margins.
 Submit digital copies of the Elevator Pitch on due date. Include your full name, email 

address, and proper research documentation (citations to sources, if applicable) on all 
assignments.

 Use the assignment templates provided for all assignments.

Assigment Schedule and Explanations.

ASSIGNMENT SCHEDULE 

Due
date

Assignment How to label the assignment
Submission

location
Weight*

Individu
al or

Group
Assignm

ent

Sep. 21:
13:00

Elevator
Pitch

Pitch_Lastname.doc
Bilda and
In class

10% Individual

Oct 2
18:00

Group
Formation
for Venture

Project

Groupname.doc Bilda P/F Group 
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Oct. 6

Venture
Project

Video/ Draft
project

Documentat
ion

Video_Groupname
VentureDraft_Groupname.doc

Online &
Bilda

40%**2 Group

Oct. 18:
13:00

morning

Feedback on
Venture

Video and
draft

venture
document 

Feedback_YourGroupname.doc

Bilda and
email to

respective
group 

P/F Group

Oct. 24:
09:00

morning

Venture
Project
Paper

Bilda 40%**3 Group

Ongoing
In-class

Participatio
n

N/A N/A 10% Individual

Ongoing

Online and
Offline
Activity
Outside
Class

N/A N/A 20% Individual

Exam
week

Final Exam N/A N/A 20% Individual

1. Sep. 21: Elevator Pitch Online Submission: Submit  the pitch to the bilda no later than 
18.00 (fail to do so and you will loose half your grade.).

2. Sept 22: Elevator Pitch In-class presentation. 

3. Sep. 23 Elevator Pitch Analysis You will do an analysis of  one your classmates elevator 
pitches. The template will be handed out in class. You need to submit online version to Bilda 
no later than 23 September 18:00. Send copy of your online analysis to classmate via email.

4..Sep. 25: Group Formation Choose one group member to e-mail Serdar Temiz at 
temiz@kth.se the names, personal numbers and e-mail addresses of the group members. 
There must be 4-5 people in each group. Please write subject field in this format: Group 
Formation - <your group name>. Please at the same time form your groups at Bilda.

5. October 6  Video Presentation of Group Ideas. You will present your groups idea in the 
classroom. You need to submit online version and send your presentation to opposition group.
no later than  Oct 5 ,13:00.  Opposition group will be announced after teams are formed. After
presentation, opposition group and the classroom will give you feedback  to your presentation.

2

Check description of final project.

3 Check description of final project.
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6. Oct. 16: Final Exam (written, in class), bring a pen to class.

7. Oct. 18  Feedback on Group Videos no later than 13:00 Oct 18. Send feedback to other 
group members via email.

8. Oct. 24: Final Project. New Business Venture Concept (group assignment), 1 person from 
the group to convert it to PDF and submit it through Bilda no later than 18.00.Submit no later 
then 09:00 morning. Your final project grade will be based on both your video/class 
presentation and your final project document. (40%)

SCHEDULE 2015
Entrepreneurship (ME2603)

Royal Institute of Technology (KTH)

 This schedule is tentative and subject to change as the course unfolds.

Tue 1 sep 13:00-15:00 Course Week 1

Lecture Teachers: Serdar 
Temiz 
Location L1 

Introduction to Lecture  Entrepreneurship.
Guests:Laura Bergtoft, Wallenberg Foundations, Oskar 
Sjöberg first runner up in Applicera hälsa Hackhatron 2014

Fri 4 sep 10:00-12:00 

Lecture Teachers: Serdar 
Temiz 
Location M23, M24 

Guests: Pierre Kay  and Wasim Samaan , Co-founders of 
EjReklam
Trends & Opportunity Recognition Exercise

Tue 8 sep 13:00-15:00 Course Week 2

Lecture Teachers: Serdar 
Temiz 
Location M3 

Guest: Micael Widell, CTO and Co-founder of fyndiq.com 
Opportunity  Development (Systematic Value Creation)-1

Fri 11 sep 08:00-10:00 

Lecture Teachers: Serdar 
Temiz 
Location Q17, Q21 

Guest: William Torsler  from Paypal
Opportunity  Development (Systematic Value Creation)-2 
(Exercise)

Tue 15 sep 13:00-15:00 Course Week 3

Lecture Teachers: Serdar 
Temiz 
Location M3 

Innovation & Pivots & Design Sprints & Fast Product 
Development. Guests:
Dennis Hettema Chief Innovation Officer, Nordnet
Marcus Castenfors Head of Product Design, Nordnet
Karin Nilsdotter, Space Entrepreneur. SpacePort Sweden

Fri 18 sep 08:00-10:00 

Lecture Teachers: Serdar 
Temiz 
Location E33, E35 

Networking Exercise, Team Formation Exercise
Introduction to Pitching
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Tue 22 sep 13:00-15:00 Course Week 4

Lecture Teachers: Serdar 
Temiz 
Location Q2 

Guests: Haider Ghaleb |  CEO thed.io  Roxane Jurkovskaja 
| Co-founder of Sandbox 
Pitching in the classroom (Mandatory!)

Fri 25 sep 08:00-10:00 

Lecture Teachers: Serdar 
Temiz 
Location E32, E36 

Group work!

Tue 29 sep 13:00-15:00 Course Week 5

Lecture Teachers: Serdar 
Temiz 
Location Q2 

Guest: Pernilla Rydmark, Internet Fonden, IIS
Business Models & Business Model Canvas -1

Fri 2 oct 08:00-10:00 

Lecture Teachers: Serdar 
Temiz 
Location M23, M24 

Business Models & Business Model Canvas -2

Tue 6 oct 13:00-15:00 Course Week 6

Lecture Teachers: Serdar 
Temiz 
Location M3 

Guest: Gregg Vanourek, Tripple Crown Leadership, 
Entrepreneurial Leadership
Presentation of Group Ideas

Fri 9 oct 13:00-15:00 

Lecture Teachers: Serdar 
Temiz 
Location E33, E53 

Fast Prototyping & Customer Development
Entrepreneurial Ecosystem  & Importance of Networking 

Tue 13 oct 13:00-15:00 Course Week 7

Lecture Teachers: Serdar 
Temiz 
Location M3 

Funding for Startups
Wrap Up & Additonal Discussion  etc. 

Fri 16 oct 10:00-12:00 

Lecture Teachers: Serdar 
Temiz 
Location Q22, Q34 

Exam  (Notice exam is at the last session of the course!)

Week 43 2015

Sat 24 oct 09:00
Deadline for  Group 
Project work!
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Course Administration
All course documents will be made available to students through Bilda.

NDA Policy
With business ideas shared as part of the class, the issue of intellectual property sometimes 
arises.  There will be no non-disclosure agreements (NDAs) for ideas in this class.  By 
participating in this class, you agree to act with discretion and integrity and treat all ideas 
presented as privileged communication. You also agree not to disclose or distribute 
information received unless you receive explicit permission to do so.

Instructors’ Office Hours

You can book office hours via email. Otherwise you can get in touch just before and right 
after the lectures.
When you email please have “ME2603” in the beginning of your subject

Feedback

We also encourage you to provide ongoing feedback on the course, and to make requests or 
express concerns.  You can do that in many ways:
• In person with us before or after class, or during breaks or appointments.
• By email or phone.
• Anonymously via envelope to the front desk at INDEK (Christer).
• Through the evaluation forms in Bilda

Questions
Please let us know if you have any questions or concerns.

Readings:
Important Notice: Web Urls usullay changes when websites are updated. Please do an

internet research on the title, author(s) to find related text. If you can still not find, inform us.

Introduction to Entrepreneurship 

* Caroline Smith and the Mind Tools Team  
http://www.mindtools.com/pages/article/newCDV_76.htm
*Thomas Oppong, ‘Don't Just Start a Business, Solve A Problem’, Entrepreneur,August 15, 
2014
http://www.entrepreneur.com/article/236522
* Derek Lidow  “Against the Odds: Startups that Make It”, ChangeThis, June 11, 2014
http://changethis.com/manifesto/show/118.06.StartupLeadership
* Guy Kawasaki, “The Art of the Start,” ChangeThis, August 2004
http://changethis.com/manifesto/1.ArtOfTheStart/pdf/1.ArtOfTheStart.pdf
* Aulet & Murray, “A Tale of Two Entrepreneurs: Understanding Differences in the Types of
Entrepreneurship in the Economy,” Kauffman Foundation, May 2013
http://www.kauffman.org/newsroom/2013/05/a-tale-of-two-entrepreneurs-new-kauffman-
paper-highlights-different-types-and-their-roles-in-economy
(Note: if above link does not work please download from this page:
http://www.kauffman.org/newsroom/2013/05/a-tale-of-two-entrepreneurs-new-kauffman-
paper-highlights-different-types-and-their-roles-in-economy )
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* Paul Graham, “Startups in 13 Sentences,” PaulGraham.com, February 2009
http://www.paulgraham.com/13sentences.html

Optional Reading:

* Sarasvathy, “What Makes Entrepreneurs Entrepreneurial?” Univ. of Virginia, October 2008
http://papers.ssrn.com/sol3/papers.cfm?abstract_id=909038
* Brad Feld, “Note to Entrepreneurs: Your Idea Is Not Special,” Reuters blogs, June 14, 2011
http://blogs.reuters.com/small-business/2011/06/14/note-to-entrepreneurs-your-idea-is-not-
special/
* Stuart Wall, “5 Things You Should Know Before Starting a Company,” VentureBeat, 
August 18, 2011
http://venturebeat.com/2011/08/18/5-things-you-should-know-before-starting-a-company/
* Bornstein, “The Rise of the Social Entrepreneur,” New York Times Blog, November 13, 
2012
 
 Idea Generation 
Reading:
 Jacob Goldenberg, Roni Horowitz, Amnon Levav , David Mazursky
Finding Your Innovation Sweet Spot https://hbr.org/2003/03/finding-your-innovation-sweet-
spot
* Graham, “How to Get Startup Ideas,” PaulGraham.com, November 2012
http://paulgraham.com/startupideas.html
* Dyer, Gregersen, & Christenen, “Five Discovery Skills that Distinguish Great Innovators,” 
Harvard Business Working Knowledge, July 20, 2011
http://hbswk.hbs.edu/item/6760.html

Optional Reading:
* Johnson, “The Genius of the Tinkerer,” Wall Street Journal, September 25, 2010
http://online.wsj.com/article/SB10001424052748703989304575503730101860838.html
* Ardichvili, Cardozo, Ray- "A theory of opportunity identification and development", 2003
* Zwilling, “Stealth Mode Entrepreneurs Are Putting Themselves at a Disadvantage,” 
Business Insider, October 18, 2012
http://mobile.businessinsider.com/stealth-mode-entrepreneurs-only-increase-the-risk-2012-10
* Roark, “How Does It Work? Creativity: It May Be More than Biology,” Los Angeles Times,
September 29, 1989
http://articles.latimes.com/1989-09-29/news/mn-246_1_creative-people
* Csikszentmihalyi, “The Creative Personality,” Psychology Today, July 1, 1996
http://www.psychologytoday.com/articles/199607/the-creative-personality
* Josh Linkner, “The 10 Commandments of Brainstorming,” Forbes.com, Apr. 20, 2010
http://www.forbes.com/2010/04/20/brainstorming-ideation-ideas-leadership-managing-
innovation.html
* Hutch Carpenter, “Distributed Idea Generation Outperforms Traditional Brainstorming,” 
Blogging Innovation, March 7, 2010
http://www.business-strategy-innovation.com/2010/03/distributed-idea-generation-
outperforms.html
 
Opportunity Screening
Reading:
* Dahl, “How to Assess the Market Potential of Your Idea,” Inc., September 2011
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http://www.inc.com/guides/201109/how-to-assess-the-market-potential-of-your-new-
business-idea.html
* Daniel Isenberg, “The 2-Minute Opportunity Checklist for Entrepreneurs,” HBR Blogs, 
March 4, 2010, http://blogs.hbr.org/cs/2010/03/the_2minute_opportunity_checkl.html
* Stephen Shapiro, “Your Brain Is Killing Innovation,” Open Forum, Feb. 17, 2011
http://www.openforum.com/idea-hub/topics/innovation/article/your-brain-is-killing-
innovation-1

Optional Reading:
* Cole Ehmke et al., “Industry Analysis: The Five Forces,” Purdue Extension, 2004
http://pdfcast.org/pdf/industry-analysis-the-five-forces
* Scott Anthony, “4 Simple Low Resolution Innovation Tests,” HBR Blogs, June 13, 2011
http://blogs.hbr.org/anthony/2011/06/four_simple_ways_to_do_transac.html
* Shira Levine, “10 Ways to Find out If Your Idea is Actually Brilliant,” Business Insider, 
March 2, 2011
http://www.businessinsider.com/10-ways-to-find-out-if-your-idea-is-actually-brilliant-2011-3
 
Business Plans & Elevator Pitches 
Reading:
* Guy Kawasaki, “The Zen of Business Plans,” January 21, 2006.
http://blog.guykawasaki.com/2006/01/the_zen_of_busi.html#axzz1WMOb9bns
* Colleen Debaise, “Why You Need a Business Plan,” Wall Street Journal, September 28, 
2009
http://online.wsj.com/article/SB125391138155241963.html
* Tim Berry, “8 Factors that Make a Good Business Plan,” February 18, 2009
http://timberry.bplans.com/2009/02/some-key-questions-on-business-plans.html
* Mark Macleod, “Investor Pitches—Do’s and Don’t’s,” StartupCFO, Nov. 19, 2010
http://www.startupcfo.ca/2010/11/investor-pitches-dos-and-donts/
* Mike Figliulo, “5 Idea Pitch Critical Success Factors for Entrepreneurs,” ThoughtLeaders, 
July 5, 2011
http://www.thoughtleadersllc.com/2011/07/5-reasons-your-idea-pitch-sucks/
 
Optional Reading:
* Rosalind Resnick, “Are Business Plans a Waste of Time?” Wall Street Journal, Mar. 25, 
2010
http://online.wsj.com/article/SB10001424052748703312504575141832683785168.html
* Steve Thiele, “5 Worst Mistakes Entrepreneurs Make When Pitching Angels,” 
Entrepreneur, Aug. 15, 2011
http://blogs.missouristate.edu/entrepreneurshipclub/2011/08/22/5-worst-mistakes-
entrepreneurs-make-when-pitching-angel-investors/
* Matt Rosoff, “Five VCs Explain What They Really Think about Your Pitches, 
BusinessInsider, June 15, 2011
http://www.businessinsider.com/five-vcs-explain-what-they-really-think-about-your-pitches-
2011-6
 

Business Model Canvas, & Pivots 
Reading:
* Steve Blank, “Start with a Business Model, Not a Business Plan,” Wall Street Journal 
Blogs, November 26, 2012.
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http://blogs.missouristate.edu/entrepreneurshipclub/2011/08/22/5-worst-mistakes-entrepreneurs-make-when-pitching-angel-investors/
http://blogs.missouristate.edu/entrepreneurshipclub/2011/08/22/5-worst-mistakes-entrepreneurs-make-when-pitching-angel-investors/
http://online.wsj.com/article/SB10001424052748703312504575141832683785168.html
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http://timberry.bplans.com/2009/02/some-key-questions-on-business-plans.html
http://online.wsj.com/article/SB125391138155241963.html
http://blog.guykawasaki.com/2006/01/the_zen_of_busi.html#axzz1WMOb9bns
http://www.businessinsider.com/10-ways-to-find-out-if-your-idea-is-actually-brilliant-2011-3
http://blogs.hbr.org/anthony/2011/06/four_simple_ways_to_do_transac.html
http://pdfcast.org/pdf/industry-analysis-the-five-forces
http://www.openforum.com/idea-hub/topics/innovation/article/your-brain-is-killing-innovation-1
http://www.openforum.com/idea-hub/topics/innovation/article/your-brain-is-killing-innovation-1
http://blogs.hbr.org/cs/2010/03/the_2minute_opportunity_checkl.html
http://www.inc.com/guides/201109/how-to-assess-the-market-potential-of-your-new-business-idea.html
http://www.inc.com/guides/201109/how-to-assess-the-market-potential-of-your-new-business-idea.html


* Alexander Osterwalder and Yves Pigneur, “Business Model Generation” (note: long 
document)
http://www.businessmodelgeneration.com/downloads/businessmodelgeneration_preview.pdf
 *Brant Cooper  & Patrick Vlaskovits  “The Entrepreneur’s Guide to Customer Development 
” April 2010, (book)

 Optional Reading:
* Geoffrey A. Moore, "Crossing the Chasm", 1991 (book)
* Henry Chesbrough, “Business Model Innovation: It’s Not Just About Technology 
Anymore,” Strategy &  Leadership, vol. 35, no. 6, 2007.
* Bill Lay, “Innovation: New Products Are Never Enough,” Forbes, Dec. 18, 2009
http://www.forbes.com/2009/12/18/innovation-business-model-leadership-managing-
products.html
* Sarah Needleman, “When It’s Time for Plan B,” Wall Street Journal, December 19, 2010
http://online.wsj.com/article/SB10001424052748704368004576028150581666240.html
* Steve Blank, “Vision vs. Hallucination—Founders and Pivots,” SteveBlank.com, August 27,
2012.
* Eric Ries, “Pivot, Don’t Jump to a New Vision,” Startup Lessons Learned, June 22, 2009.
  
Start-Up Teams & Traps 
Reading:  Book: Triple Crown Leadership
chapter 1 Triple Crown Quest
chapter 9: Startups

* Michael Fertik, “How to Pick a Co-Founder,” HBR Blogs, Feb. 8, 2011
http://blogs.hbr.org/cs/2011/02/post_1.html
* Craig Driscoll, “10 Tips for Entrepreneurs Looking to Build Great Teams,” CNN, January 
19, 2011
http://finance.fortune.cnn.com/2011/01/19/10-tips-for-entrepreneurs-looking-to-build-great-
teams/
* Vanourek & Vanourek, “How to Find the People Who Are the Right Fit for Your Startup,” 
Fast Company, July 9, 2012

Optional Reading:
* Toddi Gutner, “Building a Business Partnership that Lasts,” Entrepreneur, August 16, 2011
http://www.entrepreneur.com/article/220115
* Brad Sugars, “What to Consider Before Teaming up with a Partner,” Entrepreneur, July 20, 
2011
http://www.entrepreneur.com/article/220028
* Rosalind Resnick, “10 Mistakes that Entrepreneurs Make,” Wall Street Journal, September 
2, 2010
http://online.wsj.com/article/SB10001424052748703467004575463460389523660.html
 
 Start-Up Finance & Venture Capital 
Reading:
* Paul Graham, “How to Raise Money,” PaulGraham.com, September 2013
http://www.paulgraham.com/fr.html   
*Wil Schoter, “Why Crowdfunding Websites Work,” Forbes.com, Feb. 04, 2014
http://www.forbes.com/sites/wilschroter/2014/02/04/why-crowdfunding-websites-work/
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* Eileen Gunn, “Five Common Startup Money Mistakes,” Entrepreneur, March 18, 2011
http://www.entrepreneur.com/article/219368
* Kimberly Weisul, “Entrepreneurs Are Worse at Financial Projections…” BNet, May 16, 
2011
http://www.bnet.com/blog/business-research/entrepreneurs-are-worse-at-financial-
projections-than-you-think/1535
* Chris Lynch, “10 Tips for Securing Angel or Venture Funding,” Reuters blogs, Dec. 1, 2010
http://blogs.reuters.com/small-business/2010/12/01/10-tips-for-securing-angel-or-venture-
funding/

Optional Reading:
* Baker, “Derisking Buckets,” BrendanBaker.com, 2012
* Robert Ackerman, Jr., “7 Ways to Raise Venture Capital in a Down Market,” VentureBeat, 
Jan. 18, 2011
http://venturebeat.com/2011/01/18/7-ways-to-raise-venture-capital-in-a-down-market/
* Bill Snow, Venture Capital 101 (PDF)
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